
WAC 208-472-030  Direct marketing restriction.  A credit union 
may not conduct direct marketing targeted primarily at the persons in 
an occupational or associational group unless:

(1) The group was included in the FOM bylaws of the credit union 
prior to  . . . . . . . .  (the effective date of the 2002 revisions 
to this chapter). An occupational or associational group is "included" 
in the FOM bylaws of a credit union if the underlying enterprise or 
organization, as applicable, is named or within an industry described 
in the credit union's FOM bylaws. A group that does not satisfy the 
prior sentence, but that is within a community in a credit union's FOM 
bylaws, is not considered "included" in the FOM bylaws of the credit 
union; or

(2) A management official of the underlying enterprise or organi-
zation has provided the credit union with a written statement, signed 
by the official, that the group desires service by the credit union.
[Statutory Authority: RCW 31.12.382, 31.12.516 (2), (4), 43.320.040. 
WSR 02-04-094, § 208-472-030, filed 2/5/02, effective 3/8/02.]
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