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SENATE BI LL 5506

St ate of WAshi ngt on 59th Legislature 2005 Regul ar Sessi on
By Senators Kohl-Wlles, Fairley, Regala and Thi baudeau

Read first tine 01/26/2005. Referred to Commttee on Financial
I nstitutions, Housing & Consuner Protection.

AN ACT Relating to the developnent of policies regarding the
mar keting or nmerchandi sing of credit cards to students at the state's
institutions of higher education; and adding a new section to chapter
28B. 10 RCW

BE | T ENACTED BY THE LEG SLATURE OF THE STATE OF WASHI NGTON:

NEW SECTION. Sec. 1. A new section is added to chapter 28B. 10 RCW
to read as foll ows:

(1)(a) Subject to subsection (2) of this section, institutions of
hi gher education shall develop policies regarding the marketing or
mer chandi sing of credit cards on institutional property to students,
except as provided in newspapers, nagazines, or simlar publications or
within any location of a financial services business regularly doing
busi ness on the institution's property.

(b) "Merchandising” neans the offering of free nerchandise or
incentives to students as part of the credit card marketing effort.

(c) "Student" nmeans any student enrolled for one or nore credit
hours at an institution of higher education.

(2) Institutions of higher education shall each develop officia
credit card marketing policies. The process of devel opnent of these
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policies must include consideration of student conmments. The official
credit card marketing policies nust, at a mninm i ncl ude
consi deration of and deci sions regarding:

(a) The registration of credit card marketers;

(b) Limtations on the tinmes and locations of <credit card
mar keti ng; and

(c) Prohibitions on material inducenents to conplete a credit card
application, but not including introductory rate offers.

(3)(a) The policies shall include the followi ng elenents: A
requirenent for credit card marketers to inform students about good
credit managenent practices through prograns including, but not limted
to, workshops, sem nars, discussion groups, and film presentation; and

(b) Arequirenent to make the official credit card marketing policy
available to all students upon their request.

~-- END ---
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