HOUSE BILL REPORT
HB 2278

As Reported by House Committee On:
Technology, Economic Development, & Veterans
Finance

Title: An act relating to tourism promotion areas.
Brief Description: Concerning tourism promotion areas.
Sponsors:. Representatives Barnard, Ryu, Reed, Zahn and Salahuddin.
Brief History:
Committee Activity:

Technology, Economic Development, & Veterans: 1/21/26, 1/28/26 [DF];
Finance: 2/5/26, 2/9/26 [DP].

Brief Summary of Bill

* Removes the expiration date of July 1, 2027, for the $3 per room per
night charge that a county, city, or town may impose on a business that
provides lodging.

HOUSE COMMITTEE ON TECHNOLOGY, ECONOMIC DEVELOPMENT, &
VETERANS

Majority Report: Do pass. Signed by 12 members. Representatives Ryu, Chair; Kloba,
Vice Chair; Barnard, Ranking Minority Member; Cortes, Donaghy, Keaton, Paul, Penner,
Shavers, Simmons, Thomas and Waters.

Staff: Martha Wehling (786-7067).

Background:

Tourism Promotion Areas.

This analysis was prepared by non-partisan legislative staff for the use of legidative
membersin their deliberations. Thisanalysisis not part of the legislation nor does it
constitute a statement of legidative intent.
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In 2003 a county with a population of more than 40,000, or a city or town within a county,
was authorized to create Tourism Promotion Areas (TPA) to generate revenue for tourism
promotion.

Formation of a TPA isinitiated by a petition to the legislative body of the city, town, or
county. The petition must describe the proposed TPA boundaries, the total estimated
revenues, the proposed uses of the revenues, and contain the signatures of people who
operate lodging businesses in the proposed TPA who would pay at |east 60 percent of the
proposed charges. The legislative body must hold a public hearing on the establishment of
the TPA.

Within the TPA, the legidative body may impose a charge up to $2 per room per night on
lodging businesses with 40 or more rooms. A legislative body may impose an additional
charge of up to $3 per night. This additional $3 charge expireson July 1, 2027.

The lodging businesses collect the charges and remit them to the Department of Revenue,
which deposits the revenues into the Local Tourism Promotion Account. The State
Treasurer distributes money in the account monthly to the legislative authority on whose
behalf the money was collected.

The revenue must be used for "tourism promotion,” which is defined as activities and
expenditures designed to increase tourism and convention business, including but not
limited to advertising, publicizing, or otherwise distributing information to attract and
welcome tourists, and operating tourism destination marketing organizations.

The legidative body may appoint an existing advisory board, or create a new advisory
board, to make recommendations on the use of the revenues, but the legislative body has
sole discretion as to how the funds are used to promote tourism. The legidlative authority
may contract with tourism destination marketing organizations or other similar
organizations to administer the operation of the area.

Report on Impact of Tourism Marketing Authority.

The Joint Legislative Audit and Review Committee (JLARC) has conducted severa studies
on tourism promotion. The JLARC's May 2012 Report on Lodging Tax found that while
lodging taxes were used for tourism, reliable data to determine economic impact was
lacking due to incomplete local reporting. The JLARC's 2016 updated report identified $48
million awarded to counties, cities, and towns from the $2 per night charge.

Summary of Bill:

The July 1, 2027, expiration date for the $3 per night additional lodging charge is removed,
allowing a legidlative body to continue the $3 per night charge within a TPA beyond July 1,
2027.
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Appropriation: None.
Fiscal Note: Available.

Effective Date: The hill takes effect 90 days after adjournment of the session in which the
bill is passed.

Staff Summary of Public Testimony:

(In support) Thisindustry-driven and industry-led approach supports businesses by
removing the sunset on the lodging charge for those areas that useit. The return on
investment is 29:1 for tourism dollars. The program operates where industry wants more
marketing dollars; it is an assessment, not atax. The outcome isincreased business
statewide. Local groups encourage touriststo visit their areas. Eight TPAs used the
additional money for marketing strategy, and collectively raised $16 million. Funds from
this program helped the Tri-Cities region secure new business like Ironman, and expand the
convention center in Kennewick. The sunset clause stops proactive investment, and
removal allows the community to continue to plan.

(Opposed) Businesses were hit hard last session, but they will grin and bear it. Seattleisno
longer a good tourist destination. Tourist taxes, sky high sales taxes, as well as gas taxes,
make the state unfriendly to tourists. Taxing touristsis not the answer.

Persons Testifying: (In support) Representative Stephanie Barnard, prime sponsor; Becky
Bogard, Washington State Destination Marketing Organizations; and Kevin Lewis, Visit Tri
Cities.

(Opposed) Jeff Pack, Washington Citizens Against Unfair Taxes.

Persons Signed In To Testify But Not Testifying: None.

HOUSE COMMITTEE ON FINANCE

Majority Report: Do pass. Signed by 10 members: Representatives Berg, Chair; Street,
Vice Chair; Mena, Penner, Ramel, Santos, Scott, Springer, Wylie and Zahn.

Minority Report: Do not pass. Signed by 2 members: Representatives Orcutt, Ranking
Minority Member; Jacobsen, Assistant Ranking Minority Member.

Minority Report: Without recommendation. Signed by 2 members. Representatives
Abell and Chase.

Staff: KristinaKing (786-7190).
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Summary of Recommendation of Committee On Finance Compared to
Recommendation of Committee On Technology, Economic Development, & Veterans:

The Finance Committee did not make any changes to the bill.
Appropriation: None.
Fiscal Note: Available.

Effective Date: The hill takes effect 90 days after adjournment of the session in which the
bill is passed.

Staff Summary of Public Testimony:

(In support) Thisis an assessment that is decided and paid for by hoteliers and tourism-
related businesses. This assessment allows millions of dollars to be brought to communities
that might not see tourism revenue otherwise. Many areas are very grateful for the TPA,
and thisis away that the industry can lead, spend, and make decisions on how tourism
dollars are spent. Thisbill provides communities with away to build up local tourism by
utilizing local dollars. Out of al the options the state has for authorizing an assessment, this
approach isthe best. Eight of the 22 TPAs have opted to take the higher assessment. Itis
important to reauthorize the assessment to allow for long-term planning for events such as
the Ironman tournament in the Tri-Cities. Marketing returns from these assessments are
significant in communities that extend from Bellingham to Spokane.

(Opposed) None.
Persons Testifying: Representative Stephanie Barnard, prime sponsor; Becky Bogard, WA
State Destination Marketing Organizations; Dylan Deane-Boyle, Bellingham Whatcom

County Tourism; and Rose Noble, Visit Spokane.

Persons Signed In To Testify But Not Testifying: None.
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